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* |[BM Watson Analytics

 Why Watson Analytics is Different?

* |[BM Content Analytics

A3 UNIVERSITY OF

cccccccccccccccccccc



What is Cognitive Computing ?

Watson
Analytics

Watson
Content
Analytics

2 Generates and

1 Understands evgluc’res
natural evidence-based
language and hypothesis

human style
communication

3 Adapts and learns
from training,
interaction, and
outcomes

Applying human-like characteristics to conveying and
manipulating ideas, that when combined with digital computing
help users to address complex challenges

Watson is a cognitive system that is learning the right
question to ask within a given context from the data at
hand
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Why Cognitive ?

Too

much
Expensive labor data Need for accurate decisions

Tedious work Powerful technologies
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IBM Watson Analytics

Self-service analytics capabilities in the cloud

] Assemble

Single Analytics
Experience

What do you want to explore i

Fully Automated
Intelligence

hat do you want to explore |
"Retail coupon and total spend

What is the relationshy

etween Caer

What is the

p What is the
Detween CamyOves and

AmountSpent
by week?

e

Natural
Language
Dialogue

TotalDaysidentified ThroughQuS

RevenueFromClientPastTwoYea

Guided Analytic

Discovery
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IBM Watson Analytics

Recommended Templates & _
Reusable Content Collaboration

Tell a Story

. . Predictive Anticipate

Think Ahead

Jumpstart Your Natural Language . .

Understand your Business

Get Better Data

SoftLayer

User
Administration

Data
Security

Infrastructure

User
Interface
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Exploration Mode

What do you want to explore in "Auto - US Sales"?

Automatically

analyzes your data Here are some starting points. Typetorefinethe enties
and provides
q uestions for you What are the values of How do the values of How do the values of What is the breakdown of

to exp lore ElapsedDaysInSalesStage RatloDaysIndentlﬁed roTotaII RatloDaySQuallﬁedT ngtalDz RatioDaysValidatedToTotalD Ask your own
by State? compare by Sales Region compare by Sales Region by ti bout
and and SuppliesGroup? RevenueFromClientPastTwo' questons abou

RevenueFromClientPastTwo'

and State? your data using
natural language

What is the grouping of What is the relationship What are the values of What is the relationship
Belect and dive Sales Region by between RatioDaysIndentifiedToTotall ~ between

) = RevenueFromClientPastTwo'  TotalDaysldentifiedThroughC by State? ElapsedDaysInSalesStage
deeper into and and and

each
exploration

.!. New

City Sales Region SuppliesGroup  SuppliesSubgr.. = OpportunityA... SalesStageCh..  TotalDayslden.. = TotalDayslden.. ElapsedDaysin.. RatioDaysInt >
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Prediction Mode

Predict

TARGETS

DATA QUALITY ANALYSIS DETAILS for use in
This workbook has 1 target @ ‘~~i~ ;;: :;~‘ ;; our data 21/21 inputs were potentially usefu daShboardS and

Additional
insights
discovered
for you

More Predictive

(:.:l ‘ Combination
@ I Two Field
. I One Field

Easier to Understand

Identified
predictors of

your target
analysis

Pin your results

storytelling
Top Predictors of OpportunityResult

What influences OpportunityResult?

/\

The interaction of TotalDays/denti... and R F lie... drives Automated dat
OpportunityResu.... (Predictive Strength: 80%) . . .
visualizations
I Il
= | |
5 | |1
O | — | — | — |
() | |
@
o
o
O
The interaction of
=1
N V4
N ClientSizeByEmp... M ClientSizeByReve. .. b CompetitorType N DealSizeCategory M ElapsedDaysInSa... b OpportunityAmo... ¥
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IBM Content Analytics

Text Analytics is the basis for Watson Content Analytics

What iS Text AnalytiCS? Not only was the PiCk'k where counter
. . line at the counter very : Hme
Text Analytics (NLP*) describes a set of long, but| waited | Sbeioh |reprassiiiutin "
. . . . justtotalktoa vehicle car
linguistic, statistical, and machine rude representative who gy - I
. . that i
learning techniques that allow text to be S e qosue2 stained é
analyzed and key information extraction stained f|oormat5,a issue 4 half a tank ofgas
. . . dented fender and only
for business integration / half a tank of gas —-———

jstson Content Analytics lational Highway Transportation Safety A anonymous y
B - (1) AND (keyword 7Pan of SpeechTdeater” ) Q | ® Show sdvance: |

5 e e e s What is Content Analytics?
deale_r T | Content Analytics (Text Analytics + Mining) refers to
EVOQ « vehicle . . .

e s 10t ¢ D@ s have the text analytics process plus the ability to visually
and e v o moior VN« / identify and explore trends, patterns, and statistically

relevant facts found in various types of content
spread across internal and external content sources

_
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IBM Content Analytics

The Solution — Watson Content Analytics*

Watson Content Analytics used to structure unstructured
content and extract relevant informatio
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S por page 73

Condition 1

§ Condition 2

——

Analytics

Digital
Documents

AN The Solution

Electronic

Forms *  Watson Content Analytics crawls through multiple sources of

B documents, identifying relevant conditions or excerpts of
information for the claims processor into a single unified view,
eliminating manual search and analysis steps

*  Structurina of information could lead to further automation

Condition 3
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IBM Content Analytics Visualisation
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